Storytelling as
Making



Who are we?



makers.



IDEO is a human-centered design consul-
tancy. We create impact through design.
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We start with people.
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We have an interdisciplinary approach.
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We think to build and build to think.




Why does
storytelling
matter for
makers?




Your ideda is
only as good
CS your story.




Your ided i1s

your Sstory.



6 principles
for telling
gredit stories




I

Story trumps
facts.




Story trumps facts

Stories create curiosity.
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Story trumps facts

Put a human face on data.
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empcathy.



Invoke empoathy

Create the experience you want
people to understand.
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Invoke empathy

Put the audience in the user’s shoes.

E] Discussion
E@ January 14, 2013



3

Write like
you talk.




Story is converscation.
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Editing 1s
power.




Editing is power

Don'’t bury the lead.
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S

Design for
the retelling.




Design for the retelling

If you're lucky, someone else tells your
story.
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Show how
the world
could be.




Show how the world could be

Contirast current and future state.
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Your story 1s
never done.




And it’s
never 1o0o
soon 1o staurt.







